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Position Description 

Job Title: Community Engagement Manager 
 

Reports To: Executive Director    
Benefits: Health insurance, holidays, paid time off, 401(k) 
Status & Pay: $21-$24 hourly, DOE, non-exempt 
Schedule: Full-time, Sundays, May – October and some evenings required  
 

Overview  
The Community Engagement Manager is dedicated to creating and coordinating on-site programs 
and events at all PFM market locations and to building relationships with diverse community 
groups to develop partnerships and attract shoppers.  All programs educate targeted publics about 
healthy eating, seasonal agricultural products and other messages that meet PFM’s mission and 
strategic goals.    
 

This position develops and delivers at-market activities for children and adults at most of our 
markets and on each Sunday, May through October. There are several on-going weekly programs 
and some annual events that the Community Engagement Manager coordinates.  Additionally, this 
person attracts shoppers to our markets by building relationships with community partners that 
allows our markets and our partners to thrive.  Essential duties are as follows:  
 

Responsibilities 
Manage Programs and Events   

1. Manage all aspects of educational programs and events including: locations and times, 
program content, recruiting of and contracting with professionals, coordinating ingredients 
and equipment, fulfilling sponsorship requirements, supervising volunteers, and registering 
participants.    

 
2. Develop programs and events that address the needs of key audiences, particularly:  adults, 

seniors/elderly, children, various cultural and ethnic groups, and low income families. 
 

3. Conduct classes, demonstrate cooking technique, prepare food for public tasting, and lead 
various programs for all ages.    
 

4. Identify and engage with community partners or sponsors that might lead to and/or benefit 
from education initiatives and events occurring at PFM markets. 

 
5. Develop and manage programs for vendors that encourage their success, such as vendor 

mentorships, educational opportunities and training in coordination with Operations staff. 
 

6. Recommend program expenses and maintain accurate and current financial documentation 
associated with all programs and events.  

 
7. Track participation at events, produce reports and recommendations at completion of each 

season or event. Translate, track and report on grant funded program requirements. 
 

8. Support PFM market operations by occasionally setting up market booths, merchandise 
displays and other equipment; selling tokens and merchandise at markets; providing 
general customer service to vendors and shoppers. 
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Build Partnerships in the Community 
9. Coordinate PFM’s diversity, equity and inclusion program with Executive Director for PFM 

staff to assure understanding of community needs and to offer farmers markets that 
welcome all people. This includes managing consultant contracts. 

 
10. Engage with community groups surrounding market locations to educate about markets, 

attract shoppers and build culturally appropriate programming that benefits the 
community. 

 
11. Coordinate with Market Managers to attract vendors that represent the interests and 

shopping desires of the community surrounding each market.  These may focus on 
vendors/business owners of various cultural backgrounds. 

 
12. Coordinate with Communications Manager regarding messages, languages, materials and 

activities that attract and retain shoppers. Assist with website communications. 
 

13. Represent PFM at various meetings and events, lead market tours, speak publically, 
promote PFM by tabling at events, conduct occasional media interviews.  

 
Required Knowledge, Skills and Abilities 

1. At least two years of experience coordinating public events, educational events or other 
multi-faceted gatherings AND at least two years of experience with community organizing, 
outreach, coalition building, partnership or sponsorship development or fulfillment.   

2. Bachelor’s degree or at least three years of college level education. 

3. Current holder of or ability to obtain Oregon Food Handler’s registration. 

4. Professional or educational experience with food preparation and/or healthy eating. 

5. Demonstrated experience successfully working with diverse communities of people and 
various ethnic groups. 

6. Proven ability to thoroughly plan and implement public oriented projects and events.  

7. Clear, concise and comprehensive written and verbal communication skills and confidence 
with public speaking. 

8. Ability to work effectively in partnerships involving a variety of organizations and 
businesses where needs of multiple organizations must be included. 

9. Strong personal initiative, problem solving skills and natural creativity. 

10. Ability to pack cooking equipment into boxes and carry up to 25 pounds while walking. 

11. Passion for service to community, support for underserved populations and nutritious local 
food. 

 

Equal Employment Opportunity 
Portland Farmers Market is an equal opportunity employer. We welcome all qualified individuals 
in accordance with the law without regard to their race, color, creed, religion, age, gender, sexual 
orientation, marital status, military status, political opinion, sex, national origin, familial status, 
mental and physical disability, gender identity, source of income, disability or any other status 
protected by federal, state, or local law in all personnel actions including recruitment, evaluation, 
selection, promotion, compensation, training, and termination. We will provide reasonable 
accommodation unless it creates an undue hardship on the operation of our organization. Any 
applicant needing reasonable accommodation should notify us as soon as possible. 


